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S N A P S H O T

2018-19 : PRE COVID
• Accounted for 7.5% of WA employment = 100,900 workers

• Reliance on international  workers - 29%  WHM/backpackers  (Australian 
average - 10%)

CURRENT SITUATION
• Accounted for 5.7% of WA employment =78,400 workers

• Contributing to $10.2 billion in visitor spend (March 2022)

• 13,814 hospitality positions vacant, 49% outside Perth metro

• Additional 55,000 workers required for the sector
• 1,874 H&T job listings on  Seek
• 480+ jobs currently advertised on westernaustralia.jobs

• 20,000 international students expected by Semester 2, 2022

• Very competitive workforce environment

• 38 per cent of businesses are having difficulty securing staff



W A  T O U R I S M  &  
H O S P I T A L I T Y  S K I L L S  

S T R A T E G Y

• Created by State Training Board in collaboration with 
TCWA, AHA WA, DTWD, WAITOC, FutureNow

• Created to address the skills, and knowledge needed to 
support a long term tourism & hospitality strategy for WA

• 10 Recommendations - 8 short term ; 2 long term

• Tourism WA had limited involvement in the creation of the 
strategy as at the time of developing it, TWA was not 
active in this area



I N I T I A T I V E S  
D E L I V E R E D  T O  D A T E

• 6 regional Hospitality Job Connect events in Kununurra, 
Geraldton, Albany, Margaret River, Mandurah and Broome

• 3 x Student Connect events, including 2 for international 
students – think “speed dating”

• 5 x 2 day Bar & Barista Job Connect events, in Perth Metro and 
Broome

• Tourism booth at the 2021 SkillsWest Careers Expo

• VET school education sessions and In-School Chef Ambassador 
Program

• Dedicated workforce brand, collateral and assets



T O U R I S M  W A
2 0 2 2 - 2 3  W O R K F O R C E  D E V E L O P M E N T  P L A N

1. Attraction & Retention

2. Local Jobs for Local People

3. Leveraging working holiday makers and 
International Students

4. Raising the profile of the tourism and hospitality 
industry as a career choice

Strategies



WORKFORCE ATTRACTION & RETENTION –
TOOLS AND RESOURCES

S T R A T E G Y  1  



T O U R I S M  &  H O S P I T A L I T Y  J O B S  W E B S I T E
westernaustralia.jobs

https://westernaustralia.jobs/
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T O O L K I T S  –
D E D I C A T E D  A S S E T S  &  C O L L A T E R A L



S T R A T E G Y  2
LOCAL JOBS FOR LOCAL PEOPLE -

DEVELOPING NEW LABOUR POOLS 



J O B  C O N N E C T  
E V E N T S

• Creating job-ready individuals

• Delivery of short training models and bespoke 
training to connect prospective workers directly 
with employers

• Targeting different groups

• Different methods and  in partnerships with 
training providers:

- 5 day regional courses
- Short Bar & Barista skills sessions
- On-campus or training facilities



J I N A  J O B S  A N D  
S K I L L S  P R O G R A M  

• Building the capacity for Aboriginal people to 
enter the tourism sector

• Encouraging the engagement of Aboriginal 
people in the tourism and hospitality industry 
through direct employment



S T R A T E G Y  3
LEVERAGING WORKING HOLIDAY MAKERS (WHMs) & 

INTERNATIONAL STUDENTS



I N T E R N A T I O N A L  
S T U D E N T S

• Potential workforce pool

• Work cooperatively with StudyPerth and 
educational institutions

• Job ready programs
- Short Bar & Barista skills sessions
- On-campus events
- Events to connect to employers in lead 

up to  summer holiday



W O R K I N G  H O L I D A Y  
M A K E R S

Entice returning WHM to take up seasonal work, 
especially in regions

• DPIRD Regional accommodation scheme – Paid 
Escape

• Leverage Tourism WA International  WHM 
campaign initiatives

• PR activities and promotions



S T R A T E G Y  4  
RAISING THE PROFILE OF TOURISM AND HOSPITALITY      AS A 

CAREER CHOICE



P E R T H  S K I L L S W E S T  

C A R E E R S  &  

E M P L O Y M E N T  E X P O

• Tourism & Hospitality  stand , 25-27 August

• Raise the profile of the industry

• Promote jobs, careers  and training pathways 

• Aim to attract potential tourism & hospitality job 

seekers and career seekers

• Suite of workforce collateral and assets

• Westernaustralia.jobs as the call to action



I N  S C H O O L  
C O O K E R Y  P R O G R A M S

Chef Ambassador Program

• Targeted program to high school students and to 
provide teacher educational sessions

• Implemented prior to students making Year 11 & 12 
subject selections

• Delivered by Hospitality  Group Training 



C U L I N A R Y  P R O G R A M S  
I N  T H E  C O M M U N I T Y

Djinda Ngardak Culinary Camps

• Intensive “Under the Stars” Culinary Camp and bush 
foods dining showcase events

• Supports and showcases Aboriginal youth 
undertaking intensive workshops

• Senior school students working with “the stars”, 
traditional custodians and high profile chefs to 
explore hospitality career opportunities in an 
exciting and fascinating way.



I N  S C H O O L  
T O U R I S M  C A R E E R  

I N F O R M A T I O N

In Schools

• Working with VET coordinators to deliver student 
information sessions and professional development

• Continuation of program from 2021-22

• State wide program



T O U R I S M  C A R E E R  
I N F O R M A T I O N

Building the Dream

• Enable Aboriginal youth to explore career options 
through famil tours and conference attendance.

• Gaining an appreciation of what tourism and 
hospitality is.



H O W  T O  G E T  I N V O L V E D
westernaustralia.jobs
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